












Handel gifs that are visually appealing 
to the consumers eye. This will attact 
the younger to adult target audience 

A bowl of any one of Handel’s tasty flavors is 
guaranteed to put a smile on anyone’s face. 
Every scoop of Oreo Cookie Dough placed 
into the bowl in this gif will leave every view-
er that sees it drooling and wanting to go out 
and buy their favorite flavor.









W H Y  I T  W O R K S

C O N C L U S I O N

Everyone has a desire to go somewhere and feel like they completely belong...Handel’s wants to be 
that place. From the moment you step into a Handel’s location, you’ll feel an essence of fresh nostalgia 
that brings back sweet memories. Handel’s mixes their old school values with new school cool to make 
you feel like you’re part of the family. Our creative strategy is designed to showcase how the brand is 
more than just frozen desserts - it’s a place you go to to create memories, and that “communities are 
happiest at Handel’s.”

Social media has been proven to be the most successful way for brands to engage with an extensive 
range of consumers. Our media strategy will increase overall awareness of the brand and drive traffic 
to new Orange County locations by creating content that meets the target audience of individual social 
media platforms. We will use influencers to promote seasonal and limited-time flavors, as well as 
highlight special events. Our strategies show relatable content at its best. With a subtle but consistent 
appeal to a sense of community, the campaign allows Handel’s to keep its old school confidence while 
adding some new school humor, helping the business build a loyal community around their brand.

Handel’s is a company whose traditions go beyond 75 years of creating top-quality ice cream with only 
the freshest ingredients. They’ve been able to spread joy and hand-scooped happiness while making 
memories among the Midwest communities, and it’s now time to spread their old-school values to the 
newest members of the Handel’s West Coast community.
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